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Section 1 Course Specific Information 
 
About this Guide 

 

 
This guide will help you plan your course. It tells you which modules you must study and 

pass. The guide also offers you brief descriptions of each module, including general 

information about assessment tasks, and an overview of how the course is managed. 

 
You should read this guide in conjunction with the Postgraduate Student Handbook; the 

 

University’s Principles and Regulations. Together these documents should provide you with 

all the basic information that we think you will need for your period of study here. As your 

assessment for your CIM course will be directly controlled by the CIM some of the sections 

relating to assessment submission and extensions will be irrelevant to you. If you need any 

clarification on this please email the course leader or discuss with your module tutor. 

 
 
 

In order to save yourself (and possibly others) time, please read this guide carefully. The 

answers  to most  of  the  questions  you  will  want  to ask  during  your  time with  us  are 

contained in it. 
 

 
Obviously even in a document like this we have not covered every query and problem that 

you might encounter during your period of study. If you find that there is something you 

need to know, please do not hesitate to approach the UWBS School Office based in MN 

building. Further information is available online via the ‘Student Support’, and Student 

Services Gateway web pages. We are pleased to hear your views and welcome 

suggestions for ways of improving the operation of the course. 
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Welcome to the Chartered Institute of Marketing Programmes 
 

 
On behalf of the members of staff who teach on the CIM Programme, we would like to 

welcome you to the University of Wolverhampton Business School (UWBS). 

 
The CIM course is a professional marketing programme run by UWBS. In addition, 

UWBS has a wide portfolio of undergraduate and postgraduate business and 

management courses. 

 

The Business School has a well-established reputation for high academic quality, its 

friendliness and for its supportive network of counsellors. Advice and support can be 

sought from the Course Leader, CIM Programme Administrative Team, or CIM module 

tutors. 

 

 
 

We believe it is important that you too play your part in the operation of the course. We 

are keen to hear your views and welcome suggestions for ways of improving any aspect 

of the operation of the programmes. 

 

We wish you every success in your studies and hope that your years with the University 

of Wolverhampton Business School prove to be enjoyable, stimulating and rewarding 

 

Sue Rennie, CIM Course Leader 
 
 

The Chartered Institute of Marketing 
 

 
You are required to become a student member of the Institute prior to entry on to the 

Course. You should therefore contact the Institute at the following address to register: 
 
 

The Chartered Institute of Marketing 

Education Department 

Moor Hall 

Cookham 

Berkshire 

SL6 9QH 

Tel.                  (01628)427120 
 

Fax:                 (01628)427499 
 

Web site:         http://www.cim.co.uk 
 

E-mail  qualifications@cim.co.uk 

http://www.cim.co.uk/
mailto:qualifications@cim.co.uk
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The Institute determines: - 

 
 The syllabus and assessment arrangements 

 

 Acceptance entry levels and exemption rules. 
 

Full details on these can be obtained from the Institute, but this guide summarises the 

current position. 

 

Regional Branches 
 
The  CIM operates  a  series  of  regional  branches,  each of  which  arranges a  series of 

seminars and social events during the year. The Norwest branch operates from 

Wolverhampton and actively welcomes UWBS students. A programme of events is listed on 

the CIM notice board. 

 

Student Support 
 
Upon registration students can access in-depth module information from the student support 

website:  www.cimvirtualinstitute.com 
 

Important Questions 
 
Before applying you are required to ascertain which papers you intend to take. In particular 

the following matters need to be taken into account: 

 
1.   Minimum entry requirements: Do you have the entry requirements to commence 

the award? Contact CIM directly. 
 

2.   Exemptions: Are you exempt from taking certain papers due to previous study? 
Contact CIM directly. 

 

3.  Workload: Although it is possible in certain circumstances to take 4 papers at one 
sitting, this may not be advisable. Please contact the Course Leader to discuss 
this. 

 

Please contact the UWBS School Office for information: 
 

UWBS School Office 

University of Wolverhampton Business School 

MN Building 

City Campus North 

Nursery Street off Camp Street 

Wolverhampton 

WV1 1AD 

Tel: 01902 321081 
 

Fax: 01902 323737 
 

Email:   uwbs-graduate@wlv.ac.uk 
 

Upon receipt of your completed application form we will contact you with joining instructions. 

http://www.cimvirtualinstitute.com/
mailto:uwbs-graduate@wlv.ac.uk
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Fees 
 
Tuition Fees are £451 (four hundred and fifty one pounds per module) for all levels. All fees 

are payable to: The University of Wolverhampton. If you are sponsored by your employer we 

can invoice your employer directly upon receipt of an official letter at enrolment from them. 
 

 
Payment of this fee entitles students to attend the lectures for the paper and use of the 

library and university facilities. 
 

 
In addition to your fees to the university for the tuition you will have to join the CIM directly 

and also register with them for any examinations/assessments that you will take. The 

examination  fees  and  assessment  fees  are  payable  directly  to  the  CIM  and  not  the 

university. 

 
Your Future – MSc in Marketing? 

 
The postgraduate MSc in Marketing had been designed to accelerate your professional 

marketing career. Today’s marketers are more than copywriters and advertising executives: 

they are creative thinkers, innovative strategists and effective decision-makers. 

By studying for the MSc in Marketing, you will be introduced to the latest marketing 

concepts and strategies including competitive strategy, E-Business, Relationship 

Marketing and B2B marketing. The modules on the MSc Marketing are designed to 

take advantage of your working role and are assessed using a variety of work based 

projects and assessments. 
 

 
As a graduate of the CIM Professional Postgraduate Diploma (Stage 1) programme, 

you will be able to enter directly onto the Diploma stage of the MSc Marketing course 

and continue to study on a part-time basis. Indeed, given your CIM qualification you 

will  only  need  to  successfully  complete  the  Contemporary  Marketing,  Global 

Marketing Strategy, as well as Research Methods/Dissertation modules in order to 

qualify for the course of an MSc in Marketing. 

 
For further information please contact the UWBS School Office, Tel: 01902 321081. 
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Section 2 The Syllabus 
 

 
The CIM examination syllabi cover the theoretical knowledge and skills you require in 

order to gain your respective qualification. There are four modules at each level of the 

CIM qualifications with the exception of the final of Chartered stage where you only 

have to complete one module divided in to 3 sections. You are not required to take 

papers in a certain order but the completion of the previous level of study is a pre- 

requisite before moving on to the next level of study. 

 

The CIM course leader can advise you at induction of the actual module selection and 

pace of study that would suit you taking in to account your available time, previous 

knowledge and working pattern. 

 

The modules studied at each level are as follows: - 
 

 
 
 
Professional Certificate in Marketing 

 
• MK4038 CIM Marketing Essentials 

 

• MK4039 CIM Assessing the Marketing Environment 
 

• MK4040 CIM Marketing Information and Research 
 

• MK4048 CIM Stakeholder Marketing 
 

Professional Diploma in Marketing 

 
• MK4046 CIM Marketing Planning Process 

 

• MK4049 CIM Delivering Customer Value through Marketing 
 

• MK4045 CIM Project Management for Marketing 
 

• MK4050 CIM Managing Marketing 
 
 
 
 

 
Further details are included in the relevant module guides or online at:   www.cim.co.uk 

http://www.cim.co.uk/
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A Two Way Contract 
 

The Course Management Team and other University staff will endeavour to give you the 

support and advice you will need to complete your studies successfully and, on most 

occasions, will lend a sympathetic ear. 
 

 
It is, however, important you realise that you are entering into a form of contract or 

agreement with those responsible for you and that you, too, have certain responsibilities. 

In the time you are with us, you will have to make a number of decisions affecting your 

study and, by implication, your career and future life. Only you can make these decisions. 

In particular, you will be expected to ensure that: 

 
• You are enrolled with the University; 

 
• You plan and register your course and programme of study according to the 

guidelines laid down by the Course Management Team and the Registry 

Administrator. Failure to register correctly could mean that you are not able to 

follow your preferred options; 

 

• You make any necessary amendments to your programme in accordance with the 

same guidelines. Again, failure to do so could mean you cannot follow the 

programme of your choice; 

 

•  You take advantage, when necessary, of the counselling facilities available to 

you; 
 

•  You attend classes at all times unless circumstances prevent you from doing so; 

 
•  You  inform  your  Course  Leader  of  any  circumstances  likely  to  affect  your 

academic performance; 

 
•  If you are ill and/or are absent from University then please ensure that you inform 

your Course Leader and Administrator of this and the reason. 
 

•  You immediately inform the Registry of any change of address or absence from 

the University. Alternatively you may change any personal details on-line through 

e:vision 

•  You regularly check the course notice board; 

 
•  You respond without delay to notices and notes placed on the notice board by the 

Course Management Team. 
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Postgraduate Study Patterns and Duration 
 

 
The University of Wolverhampton offers credit based modular programmes. Modules on 

postgraduate courses are normally level 7 (Masters) credits. 
 

 
For  the purposes of  course design and progression on to the MSc Marketing the 

modules that you study will normally be equivalent to 15 university credits giving 60 

credits per level of CIM study. 
 

 
A 15-credit module equates to 150 notional study hours, these hours of study will be 

spent in preparation for classes, attendance of classes, background reading and in the 

preparation for examination. Modules are normally of one semester duration. 

 
Most part-time students on the CIM courses will take two 15-credit modules per 
semester. 

 

 
Assessment 

 
Assessment arrangements are determined nationally by the CIM, and are normally 

undertaken either by examination or by an assessment route. Once a module has been 

passed, that pass is retained irrespective of the result on other modules. If some 

examinations are failed it is necessary to take these only at a later exam sitting. You will 

be advised by the individual module tutor of the assessment for the module and the 

anticipated submission date for that assessment. 

 
Examination/Integrative Project Registration Deadlines 

 
Students are responsible for personally registering with the CIM (both student and 

examination registration). Applications should be made directly to the CIM. Application 

forms can be obtained from the CIM Website. 
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Section 3 Course Management & Support 
 

The following members of the team will be pleased to help with any concern you may 

encounter during your term of study at UWBS. It is important you note the following contact 

details. If dialling from outside the university please precede the extension number with 

01902 32**** 
 

 
Role/Responsible Name Ext Email 

Course Leader Sue Rennie 3617 S.Rennie@wlv.ac.uk 

UWBS School 
 

Administration 
 

UWBS Support Assistant 

Lubna Choudhury 
 
 
Kam Baryana 

3758 
 
 
3691 

L.Choudhury@wlv.ac.uk 
 
 
Kam.B@wlv.ac.uk 

Student Office Support 
 

MX Building 

Leeanne 
 

Robinson 

3974 Please  log  an  evision 
 

“Helpdesk” call 

 

Course Leader 

 
For any academic related queries your Course Leader should be your first port of call. 

They are here to advise you on aspects relating to your course of study and 

progression requirements. 

 

Personal Tutor 

 
Assists students in their personal and academic development, planning and 

progression. Maintains regular communication (virtual and/or face-to-face) with each of 

their designated tutees at least 3 times a year (e.g. once per term for full time 

postgraduate study) and at each significant phase for all other modes of study 

(including part time, postgraduate and work based learning). Follows up students who 

are not making satisfactory progress or who are at risk of withdrawal. 

 
 

In order for personal tutoring to be beneficial and meaningful students will be expected 

to undertake the following: 
 

• Maintain regular communication with their personal tutor 
 

• Prepare for and engage in any personal tutoring related activities 
 

• Contact  personal  tutors  if  there  are  any  issues  that  may  impact  on  their 
academic performance or pose any risk to their progression or withdrawal 

 

• Act on any recommendations and advice offered by personal tutors 

 
In the case of the CIM the personal tutor will be the course leader. 

mailto:S.Rennie@wlv.ac.uk
mailto:L.Choudhury@wlv.ac.uk
mailto:Kam.B@wlv.ac.uk
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Module Leaders 
 
 

Module Leader contact information is available via Module Guides, which are issued at the 

start of each module you study. 

 
UWBS School Administrator 

 
 

Please contact the UWBS School Administrator for general queries, and for making 

appointments with the Course Leader. 

 
UWBS Support Assistant 

 
 
To contact Module Tutors or Module Leaders, please contact the Departmental Assistant. If 

the member of staff is not on site, or you email the member of staff, and do not receive a 

response within three working days, then please notify the Departmental Assistant/UWBS 

School Administrator. 

 
Student Office 

 
 

Student Offices are your first port of call with any queries relating to your course. They have 

responsibility for maintaining your records/student files on the University’s Student 

Management System known as SITS, as well as providing general programme advice 

including extenuating circumstances and extensions. The Student office will also make 

appointments for you to see your Personal Tutor and UWBS School Administrators as 

required. 

 
What is a Student Rep? 

 
 

• Student Reps represent students in their school at school level by: 
 

• Attending School Quality Committees (SQEC) 

 
• Meeting with the relevant Student Liaison Officer 

 
• Course Committee meetings 

 
• They represent students in their school at Students' Union level by: 

 
• Attending the Student Representative Council. 

 
• Attending the Advice and Support Committee. 
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The Role and Function of a Student Rep 
 
 

Student Reps are the voice of students in their school. They represent the needs and 

concerns of students to the university and the Students’ Union (SU). Their responsibilities 

include: 

 
 
 
 

• Identifying students’ issues and opinions 

 
• Voicing these concerns at school/subject committees or the equivalent 

 

 
• Report back to students with news and developments in the representative’s defined 

area 
 

• Keeping informed about current issues in the school and university 

 
• Liaising with other school, subject, site, level  (etc.) reps and the Academic Affairs 

Officer of the Students’ Union 

 
You are not expected to deal with individual student academic problems. Academic Affairs 

in the Student Union can provide specialist advice and support, and the Student Gateway in 

MB Building on City Campus is also there to provide support. 

 
School Reps represent students in their school at school level by: 

 
 

• Attending School Quality Committees (SQEC) 
 

• Meeting with the relevant Student Liaison Officer 
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Student Support 
 

If you encounter any issues (personal or academic) the following diagram directs you to the appropriate 

department or staff member. 
 

 
Administration queries: 
enrolment extensions 

extenuating circumstances 
Leave of Absence Course 

transfer, etc 

 
eVision helpdesk or your Student Centre 

Academic and Course related 
queries: 

 
Personal Tutor 
Course Leader 

Head of Department 
(by email) 

Module related queries: 

 
Module guide (on WOLF) 
Module Leader or Tutor 

 

 
 

Support for Study Skills 
W:  www.wlv.ac.uk/skills 

E:  skills@wlv.ac.uk 
T: 01902 32(2385) 

 
 
 
 
 
Who to Contact for help when you are 

studying on campus 

IT Problems 
W:  www.wlv.ac.uk/ITServices 

T: 01902 32(2000) 

 
Financial advice 

W:  www.wlv.ac.uk/moneymatters 
E:  money4students@wlv.ac.uk 

T: 01902 32(1070) 

Careers & Employment 
Centre 

W:  www.wlv.ac.uk/careers 
E:  careers@wlv.ac.uk 

T: 01902 32(1414) 

 
Special Needs (Students 
with disabilities) Special 

Needs Tutor 
or 

Student Enabling Centre 
W:  www.wlv.ac.uk/sec 

E:  sec@wlv.ac.uk 
T: 01902 32(1074) 

Personal Issues 
Personal Tutor 

(see eVision for details) 
University Counselling Service 
W:  www.wlv.ac.uk/counselling 

E:  counselliingservices@wlv.ac.uk 
T: 01902 32(2572) 

General queries 
eVision helpdesk 

or your 
Student Centre 

 
Independent academic, financial, international 

and housing advice 
Students’ Union Advice and Support Centre 

W:  www.wolvesunion.org/advice 
E:  advice.wolvesunion@wlv.ac.uk 

T: 01902 32(2038) 

http://www.wlv.ac.uk/Default.aspx?page=20625
http://www.wlv.ac.uk/Default.aspx?page=13818
http://wolf.wlv.ac.uk/
http://www.wlv.ac.uk/skills
http://www.wlv.ac.uk/skills
mailto:skills@wlv.ac.uk
http://www.wlv.ac.uk/ITServices
http://www.wlv.ac.uk/moneymatters
mailto:money4students@wlv.ac.uk
http://www.wlv.ac.uk/careers
mailto:careers@wlv.ac.uk
http://www.wlv.ac.uk/sec
mailto:sec@wlv.ac.uk
http://www.wlv.ac.uk/counselling
mailto:counselliingservices@wlv.ac.uk
http://www.wlv.ac.uk/Default.aspx?page=20625
http://www.wlv.ac.uk/Default.aspx?page=13818
http://www.wolvesunion.org/advice
http://www.wolvesunion.org/advice
mailto:advice.wolvesunion@wlv.ac.uk
mailto:advice.wolvesunion@wlv.ac.uk
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Frequently Asked Questions (FAQs) 

 
1. What are the opening hours of the UWBS School Office? 

 
 

Term time and Vacation: 9.00am – 5.00pm Monday to Friday 
 

 
2. What should I do if I can’t make an assignment deadline? 

 
 

You need to contact the CIM directly if you need to seek and extension to an assessment or 

a deferral for and examination or assessment. Details of how to apply are available on the 

CIM website but you will be required to provide detailed evidence to support your extension 

or deferral request. If you need any assistance with this please contact the course 

administrator. 

 
3. If I am unable to attend a class session, whom should I notify in order to obtain 

any hand-outs? 
 

 
All module materials can be accessed via WOLF. If you are going to be away from class for 

a number of sessions you are advised to contact the module tutor and discuss with them 

how you are going to keep up with the work required. Contact details for module tutors are 

available on the relevant module guides. 

 
4. What happens if I need a leave of absence (LOA)? 

 
 

You may request a LOA of up to four semesters. LOA forms are available online via 

e:Vision. Please indicate when you are returning. In addition you will have to notify the CIM 

if you have already registered with them for any assessments or examinations. 

5. What must I do if I change my name or address? 
 
 

A student can change their address and telephone contact numbers through their e-Vision 

record. However, documentary proof is required for a change of name. 

 
6. When and how do I get my results? 

 
The CIM will send your results directly to you approximately 2 months after the submission 

of your assignment. They will send a copy to the CIM course leader for your purposes. 

 
Please do not telephone in for your results - we do not release them over the 

telephone. 
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7. What happens if I fail a module with a D grade? 
 

If you fail a module your results will be sent from the CIM directly to you. You are free to 

reregister with the CIM to take the module again at the next available sitting. We do not 

routinely support retake students but tutor may put on individual one to one sessions to 

review your work and assist you to achieve a pass for the module. 

 
 
 
How to Solve Your Problems 

 
This section is designed to save time for both you and staff. Listed below are the initial points of 

contact for the different questions and problems that you might encounter. 

 

Question or Problem Contact 

Dissertation Not applicable 

Personal records/transcripts e:Vision 

Initial discussion of academic 
performance/personal or domestic problems 

 

Personal Tutor 

To change a module e:Vision or log a help desk call 

Assessment/content of specific module Module Tutor/Module Leader 

Initial discussion of requests for transfer, leave 
of absence 

 

Course Leader/Campus Student Office 

Approval of transfer to other schemes or 
courses 

 

e:Vision 

Permission for leave of absence Course Leader 

Matters relating to appeals Course Leader/Campus Student Office 

Assessment feedback return CIM directly 

Further explanation of assessment feedback 
given 

 

Module Tutor/Module Leader 

Timetable Distributed at induction 
 

Regulations 
Course Leader/ Campus Student Office 
/CIM website 

Examinations: timetable/rooms CIM Course administrator/CIM 

Enrolment e:Vision 

Module Registration and Amendment e:Vision 
 

Careers 
Course Leader/Careers and Employment 
Service 

Problems relating to a specific Module Module Tutor/Module Leader 
 

More general aspects of the course or study 
Course Leader/UWBS School 
Administrator 
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Section 4 Academic Information 
 

 

UWBS Promise for Students 
 

 
Students of the University of Wolverhampton Business School are entitled to have high 

expectations. Studying at the University offers you the opportunity to develop new 

knowledge, skills and attitudes which will improve your career opportunities. 

 
In order to help you achieve your objectives with us we will provide: 

 
• Stimulating and well-planned learning opportunities 

 

• Up-to-date resources including books and computers 
 

• Well-defined and appropriate programmes of study 
 

• Opportunities to plan and review progress 
 

• Access to learning support 
 

• Access to confidential counselling, careers advice and financial advice 
 

• A welcoming environment with quiet places to study 
 

• Qualified, experienced and professional lecturers 
 

• Friendly, helpful staff 
 

We will ensure that: 
 
 

• Feedback will be provided on all formative assessments within 3 working weeks 
 

• You have a personal tutor. This is the CIM course leader 
 

• Your tutor’s availability will be clearly advertised 
 

• There  are  opportunities  for  you  to  comment  on  and  influence  your  University 
experience, e.g. via student-staff liaison meetings, module questionnaires and 
student representation on course committees 

 
• You will have access to the information you need to progress on the course, e.g. 

through module guides 
 

We expect you to: 
 
 

• Attend regularly and punctually 
 

• Show courtesy and respect to staff and other students 
 

• Ensure you understand the requirements of your course 
 

• Ensure you understand the requirements of each module you are studying (sessions 
to attend, assessment procedures, exam procedures) 

 
• Respect and abide by the University Regulations, e.g. Equal Opportunities Policy, 

ID Cards, quiet areas 
 

• Bring all necessary equipment to classes/workshops 
 

• Hand in assessments on time (or they will not be sent to the CIM for marking) 



17 

 

 

Chartered Institute of Marketing (CIM) Part-time 
A Guide to Your Course 2013/14 

 
 
 

• Switch off mobile phones when in class 
 

• Behave considerately in lectures and participated in class activities 
 

• Keep your tutor informed if you have personal problems that affect your work; if 
these problems make it necessary to seek extensions, to do so before the deadline 

 
• Use the advertised time (or make an appointment by e-mail) to seek advice from 

your tutors/lecturers 
 

• Seek approval for and record any change of programme within the deadlines 
 

• Inform the Student Office if your address or other contact details change 
 

Academic Misconduct 
 

 
Academic misconduct is “Copying somebody else’s work, referencing incorrectly, working 

with others on individual projects or cheating.” 

(www.wolvesunion.org/export/sites/Wolverhampton/upload_gallery/Academic_Misconduct_ 

Guide_web.pdf) 

 

Academic misconduct is treated very seriously: 

 
Plagiarism – defined by the University of Wolverhampton’s Regulations and Procedure for 

the investigation of Academic Misconduct (2007) as “…the act of taking someone else’s 

work and passing it off as your own. This includes incorporating either unattributed direct 

quotation(s) or substantial paraphrasing from the work of another/others...” 

 

Collusion – defined by the University of Wolverhampton’s Regulations and Procedure for 

the investigation of Academic Misconduct (2007) as “…two or more people combine to 

produce a piece of work for assessment that is passed off as the work of one student alone. 

The work may be so alike in content, wording and structure that the similarity goes beyond 

what might have been coincidence…” 

 

Cheating – relates to any attempt by a student to “…gain an unfair advantage in an 

assessment by dishonest means, and includes, for example, all breaches of examination 

room rules, impersonating another candidate, falsifying data and obtaining an examination 

paper in advance of its authorised release.” (University of Wolverhampton (2007) Read 

Write Pass Office of the Dean of Students) 

 
For further detail contact the Students’ Union or visit their website at www.wolvesunion.org 

http://www.wolvesunion.org/export/sites/Wolverhampton/upload_gallery/Academic_Misconduct_
http://www.wolvesunion.org/
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The  Business  School  is  very  active  in  identifying  cases  of  academic  misconduct  and 

routinely  utilise  relevant  software  to  aid  this  process.  Where  academic  misconduct  is 

proven, penalties will be applied and which may lead to exclusion. 
 

 
In addition to the University of Wolverhampton penalties as appropriate the CIM have their 

own policy and procedure for academic misconduct. For example the CIM routinely check 

the submitted work for plagiarism, collusion and/or cheating using a variety of electronic 

systems i.e. turnitin. Students who are found guilty will be awarded a fail or may even be 

prevented from completing their course. 

Communications 
 

Wolverhampton Online Learning Framework (WOLF) 
 
 

At various times during your study at UWBS you will need to access further information in 

relation to Module/Course Guides, Guidance and Support, Timetable details, etc., this 

information along with access to your Email and e:Vision (for exam results) is available 

quickly and easily.   Please log onto WOLF for Course specific information: Certificate in 

Marketing (Certificate and Diploma Level).   You will also be able to log onto the module 

specific module, this is automatic subscription once you have registered your modules via 

evision. 
 

Further information is available via:  www.wlv.ac.uk/wolf 
University Email Account 

 
Please check your university email account on a daily basis. This is the standard 

communication channel used to update you. Both the Course Leader and UWBS School 

Administration staff use this facility regularly to notify you of any changes. 

 
It is student’s responsibility to either read their university email account on a daily basis, or 

arrange to forward correspondence to their alternative email address. 
Further information is available via: 
http://www2.wlv.ac.uk/its/selfhelp/help/manage_account/forwarding_email_students.asp 

 

e:Vision 

 
The University is constantly improving its online facilities and uses the web and e:Vision as 

its principle means of communication to students. 

e:Vision is also the way in which you update your records online. You will be able to carry 

out the following using e:Vision: 

 

• Register and amend your module selections 
 

• View your module results 
 

• Enrol online 
 

• Update your personal record with your current contact details 
 

• Payment of fees by credit card or direct debit 

http://www.wlv.ac.uk/wolf
http://www2.wlv.ac.uk/its/selfhelp/help/manage_account/forwarding_email_students.asp
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It is important that students check their e:Vision accounts regularly. If there is any information 

we are holding about you that is incorrect, please notify the Registry immediately. 

 
Students should also check their e:Vision accounts regularly for messages. 

 
 
PebblePad the ePortfolio System 

 
 

The PebblePad ePorfolio system allows you to build a diverse collection of items related to your 

studies, your personal development or your hobbies and interests. 

 
PebblePad can be used to collate work for assessment; to support your personal development 

planning; to record progress on professional courses and for supporting peer-networks or 

project groups. 

 

The website contains lots of tip sheets and guidance to help you make the most of the system. 

 
Your lecturers, personal tutors and careers advisors may ask you to use PebblePad to create 

items for assessment or personal and professional development, or you may just choose to use 

it for yourself. 

 
 
 

Further information is available via the icon on your desktop or click on the following URL 

http://eportfolio.wlv.ac.uk/splash/default.asp 
 
 

Ethical Guidelines 
 

When undertaking any form of research involving engagement and interaction with organisations and 

people, it is imperative that students rigorously and consistently apply the Ethical guidelines (codes of 

conduct). Further details are available from WOLF then subscribe to Topic: UWBS Ethical 

Procedures for guidance and the ‘UWBS034a Ethical Approval Form’. 

http://eportfolio.wlv.ac.uk/splash/default.asp
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Learning and Teaching (L&T) 
 

 
The University of Wolverhampton Business School (UWBS) aims to provide a high-quality 

learning environment through effective use and delivery to its students of its resources, both 

human and material. We are constantly monitoring delivery through internal review, in which 

you as students play a key role through feedback within modules, focus groups and staff- 

student committees. 

 

Furthermore, our L&T is influenced by feedback from employers and other stakeholders 

within the wider community. 

 
The School’s courses and systems also undergo external review by peers from other 

universities  through  the  Quality  Assurance  Agency  for  Higher  Education  (QAA)  that 

conducts periodic audits of academic provision. Since 2000 UWBS has achieved excellent 

ratings from QAA in the three subject audits it has been engaged in. Also, in 2004, the 

School has been a key part of the QAA’s audit of the University that resulted in a judgement 

of ‘broad confidence’ in its course delivery, the highest category of judgement made by 

QAA. 
 
Blended Learning 

 
In  2008,  the  University  adopted  a  Blended  Learning  Strategy  which  promotes  the 

integration of technology supported learning across all our modules. We believe this will 

improve  the  employability  of  our  students  and  the  effectiveness  and  efficiency  of  our 

learning and teaching practice. 

 

The Blended Learning Strategy identifies six student entitlements which all the University’s 
 

Schools will progressively implement from the start of academic year 2008/9. The intention 

is that all students will come to have 

 
1. Access to a digital copy of all lecturer-produced course documents. e.g. module 

guides, assessment briefs, presentations, hand-outs, and reading lists; 

 
2. Formative   assessment/s   opportunities   on   line   with   meaningful   electronic 

assessment feedback; 

 

3. Opportunities to collaborate on line with others in their learning cohort; 

 
4. The opportunity to participate in electronic Personal Development Planning 

(ePDP); 
 

5. Ability to submit all (appropriate) assessments online; 
 

6. Opportunities to engage in interactive learning during all face to face sessions. 
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The rationale, for student learning and experience benefits for 1-6 above, are to enable 

each learner to: 

 

• Have 24/7 access to all learning content, and to ensure equality of access; 

 
• Gauge her or his progress against the learning outcomes, to receive supporting 

feedback on this progress, and for staff to have information on student progress; 

 
• Use asynchronous collaborative learning which extends the face to face learning, 

creating supportive learning networks, managed by learners at a time and place 

best suited to their needs; 

 

• Understand better her or his learning process, act on feedback, so as to become 

more effective and successful, as well as collecting evidence on achievement to 

enhance employability and satisfying QAA’s requirement for HE Progress files; 

 

• Save time and paper, and encourage feedback to each learner to be provided 

electronically; 

 
• Participate in, and engage with interactive learning opportunities in her or his face- 

to-face learning sessions. There is no expectation that this need necessarily involve 

the use of technologies. 

 

Learning & Teaching Resources 
 

 
There is a wide range of resources available for your learning, including on-line materials 

for each module (on WOLF), web-based information and, importantly, the online resources 

provided by the Learning Centres. Module information will direct you to specific information 

sources, but there is an expectation, that you will research your own sources in order to 

enhance your achievement of the learning outcomes for the course. 

 

Assessment 
 

Types of Assessment 
 

The assessment is set by the CIM and the individual tutors on the module have no say in 

the assessment content. You will be advised at the start of the module what will be required 

to complete the assessment and the appropriate submission date. 

 

It will be your responsibility to ensure that you have registered with the CIM for the 

assessment 

 

Marking of Assessments 

 
All assessments are marked independently by the CIM and the results communicated to 

you the student. 


